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Foreword 
Carlos Velez, author of the excellent new personal development 

blog Conscious Me, happens to be a really good friend of mine. In 

February, almost on a whim, he invented the Pre-Writing 

Challenge. It was wildly successful, and within a month he not 

only had a phenomenon on his hands, he also had a crowd of new 

fans, all of them grateful for his encouragement and ingenuity. 

Carlos and I had dinner together near the end of the Challenge, and 

over steaks he told me about everything that was happening. A 

community was developing out of the group of strangers who'd 

participated. That first spontaneous event was blooming into a 

year-long series of blog development challenges. And Carlos was 

starting to think about putting together his first product: an e-Book 

all about the Pre-Writing Challenge experience. 

He was excited. (Of course, Carlos is always excited.) He told me 

about his book, how intimidating it was but how anxious he was to 

get started. He told me about all the potential it held. Among other 

things, he was excited about a couple suggestions that some of the 

other participants had made concerning his document design. 

I listened for a while, as he talked about page layout elements, 

document style, some really clever suggestions on how to improve 

the readability and usefulness of his book. I nodded, listening 

intently, and when he stopped for another bite of steak I leaned 

forward and said, "Carlosédo you know what I do for a living?" 

He didn't answer right away. He blinked. It's cool, though. I don't 

really talk about my job, because in a lot of ways it's really boring. 

About the Author 

When it comes to designing an e-Book, though, my job is freaking 

awesome. I'm an e-Book superstar. Why? Because I'm a Technical 

Writer. I've got a college degree and ten years' experience 

perfecting document design and effective written communication. 

Last year, I taught a college course on the topic! 

The good news is, Tech Writing isn't an art. It's a straightforward 

and effective process, and one that's easy to recognize and repeat. 

So I decided to hook Carlos up. I wrote him some tutorials filled 

http://www.consciousme.com/
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with expert advice, and packed with tons of examples. As any 

good blogger would, I decided to put them together, to package my 

authority in an e-Book, and help out every blogger out there who's 

made that grand commitment ("I'm going to write an e-Book!") 

then opened up a blank page in Word, stared at it for a moment, 

and said, "Now what?" 

About the Book 

This book is what. I'll  answer that question in three volumes: 

Prewriting, Writing, and Rewriting. I'll  tell you how to design your 

e-Book, how to prepare new material and also get the most out of 

your existing content. I'll  teach you how to fill  in the gaps, how to 

smooth the rough edges and make every page work. I'll  teach you 

how to calculate the value of your finished product, how to create a 

consistent visual effect and convert a word processor document 

into a neatly packaged ePub document. 

I'm not going to tell you what to say ï that's your job ï but I will 

help you figure out what to talk about. I'm also not going to 

provide a software manual, crammed with page after page of menu 

commands and screen shots showing you how to embed an image 

in a Word doc, or how to add header text in Open Office. 

Why? Because that information is easy to find on the internet. If 

you know what you need to do, it's simple to find out how. This 

book is packed with what you need to do. I'll guide you through it 

all, step-by-step, and explain why each step is so important while 

I'm at it. That's my specialty, and that's what sets this book apart. 

All  you need is a blog. This book will  teach you the rest. When 

you're done, you'll be the proud owner of your very own e-Book, 

ready to sell. If  you're participating in the e-Book Challenge, we'll 

get you through the process start-to-finish in one month. If  you're 

doing it on your own, you can take all the time you need. Either 

way, you should be able to conquer the challenge with skill, with 

style, and with a minimum of stress. 

After all, that's what Unstressed Syllables is all about! 

Aaron Pogue 

May, 2010 

http://office.microsoft.com/en-us/word/HA010349161033.aspx
http://office.microsoft.com/en-us/word/HA010349161033.aspx
http://www.ehow.com/how_4500535_create-header-openoffice-writer-document.html
http://www.e-bookchallenge.com/
http://www.unstressedsyllables.com/
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The Dam Plan Checklist 
Building a professional-quality e-Book is no small task. Of course, 

the trick with any undertaking of this size is to break it into 

manageable bits. 

This guide does precisely that, presenting the information you'll 

need in just the right order, and guiding you through the e-Book 

writing process one step at a time. These are the things you'll need 

to do, along the way, to get to your destination. 

Prewriting 

 Topic Description 

 Sales Pitch and Tagline 

 Formal Outline 

 Additional Info (Link List) 

 Style Formatting Worksheet 

Writing 

 Style Chart 

 Document Template and Cover Page 

 Chapter Type Chart 

 Complete Rough Draft 

 Market Analysis 

 Hyperlink Audit 

Rewriting 

 Read-through and Markup 

 Useful Feedback (from 3 sources) 

 Final Draft 

 Published e-Book 

 Sales Page Description 

Get started today! Dive into Chapter One, "Getting Started," and 

choose a topic for your e-Book. As soon as you've got that box 

checked off, you're well and truly on your way. 
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Wait! What's this e-Book Challenge? 
I've already mentioned the e-Book 

Challenge a couple times, but I realize you 

may not be familiar with it. The e-Book 

Challenge is a month-long, community-

driven project dedicated to helping you 

complete your e-Book, start to finish. 

Part of the Blog Challenge Series, the e-Book Challenge every 

August is my chance to shine, drawing on both my love of 

language and my years of experience as a professional Technical 

Writer. Over 31 days, I will teach you how to change your vast 

archive of free blog posts into a professional-quality e-Book your 

readers will be glad to pay for. 

By the end of this month, you'll have a finished product ð ready 

to market ï and all the knowledge you'll need to continue making 

more of them, including 

¶ how to choose a topic that makes you an authority 

¶ how to organize your e-Book, and get the most of your 

existing content 

¶ how to prepare new material with less effort, and make it fit 

seamlessly with the rest 

¶ how to add real value to your product (and how to justify 

the price to yourself) 

¶ how to create a consistent style in your document to 

improve readability 

¶ and how to transform your rough draft into a professional 

manuscript 

Sound familiar? It should! That's practically the Table of Contents 

for this book. With the challenge, though, you'll have the support 

and encouragement of other bloggers trying alongside you, as well 

as daily tips and advice unique to the challenge experience, and a 

structured schedule to help you get it done. 

For many bloggers, this book is all it takes to get started. But if you 

need help creating a product worthy of the time and energy you've 

spent on your site, be sure to check out the e-Book Challenge! 

http://www.e-bookchallenge.com/
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Write what you know. 

It's practically magic. 

RREEPPUURRPPOOSSEEDD  PPAAGGEESS  
Do you recognize this 

story? It's no surprise if 

you do. This chapter's 

message can be found on 

Unstressed Syllables. 

1. Getting Started: What Should 

You Write About? 
I'm part of a small monthly 

writing group that my 

Contributing Editor, Courtney, 

started back in 2009. We 

usually meet at her house, and 

just talk about our lives and the 

issues we run into as writers. 

Most of us are in our early 

thirties, but one of the guys in 

the group is a college kid. If  I 

were in his situation, I'd be 

terrified of playing writer with 

all the grown-ups, but he 

doesn't have that problem. He's 

clever, cool, and confident ï 

and with good reason. He's an incredibly talented individual. 

The problem he keeps running into ï and I don't think I'm violating 

any confidences here ï is that his attention wanders. He writes 

short stories and poetry. He paints. He's got so many things he 

wants to work on, it's incredibly difficult  to force himself to ignore 

everything else long enough to get a book written. That's the curse 

of most artists, the constant allure of new projects that shine with 

all the promise (and none of the tedium) of the work we're 

currently mired in. 

So when he brought that up at one of our meetings, I knew exactly 

what he was talking about. I had a solution for him, too: start 

another new project. 

No, really. I told him the same thing I tell all my readers at 

Unstressed Syllables: Start a blog. It makes writing a habit. Not 

only that, it makes writing for a specific project a habit, while still 

allowing the newness of each individual blog post to temper that 

tedium a little bit. It seemed to me like a great solution to his 

problem, but he looked at me blankly for a bit and said, "What 

would I write about?" 

http://www.unstressedsyllables.com/
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"Your life, maybe? Some people enjoy keeping a journal, just to 

keep friends and family up to dateï" 

He shook his head. He was quiet for a minute, while I tried to 

come up with a good alternative, then he looked up and said, "Can 

I write about songs?" He laid out a little bit of a plan, the kind of 

things he would write about, and the whole group agreed that it 

sounded awesome. He went home and started his blog the next 

day. 

Write What You Know 

He's following one of the oldest rules in writing: write what you 

know. I doubt he was thinking of those words when he picked his 

topic, though.  

When I first heard that rule, I tried to follow it by peopling my 

fantasy novels with the kids in my Middle School. It didn't work. 

Most creative writers wrestle with bridging the distance between 

their normal lives and the fantastic stories they want to tell, and 

this rule is a constant source of consternation for them. 

It took me ten years of writing before I discovered it, but here's a 

tip for any new creative writers out there: "Write what you know" 

isn't for creative writing. 

Or...well, it is, but it's an afterthought. It's way down the flow chart 

they should be following to make a story. For creative writers, 

"Write what you know" is about making believable flavor and 

depth, but most of the time it's not the core of a story. 

I'm not talking to the creative writers today, though. I'm writing to 

the bloggers, the business writers, and for you guys, "Write what 

you know" is your bread and butter. "Write what you know" is the 

answer to questions you haven't even considered yet. 

Technical Writing is all about translating understanding ï it's about 

converting expert information into a more easily accessible format. 

Whenever you're writing, your job is to take some things you 

understand, that your readers don't, and help your readers 

understand them. 

Maybe that's just a matter of bringing something to light. That's 

what my friend is doing with his song lyrics site ï he's sharing the 
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revelations he finds in music with people who could benefit from 

that insight. He pays attention, so you don't have to! 

On the other hand, maybe you're a genuine expert on a topic, and 

you want to teach. That's what I'm trying to do with Unstressed 

Syllables, and that's absolutely what I'm doing with this book. 

When it's time to choose a topic, I try to find something I know, 

something that could be useful to my readers, and then I work on 

saying that in a way that doesn't require my extensive education 

and experience to understand. 

Free Translation Services 

Then again, maybe you're just an enthusiast. There's no reason for 

that to stop you. As a Technical Writer, I work every day with 

Electrical Engineers whose understanding of complex systems 

could put me to shame.  

It's not my job to understand everything they know ï it's my job to 

pay attention to what they have to say, and find a way to say it that 

is more accessible to my audience (in this case, technicians who 

have to do the maintenance). I tell people my job is to listen to 

engineers explaining how something works, and then translate it 

into English. 

You can do the same thing with your e-Book ï find an expert or 

two who you can understand, borrow their knowledge, and 

reformat it for your audience. Provide context, provide illustrations 

and summary overviews, provide commentary! Half of the content 

on the internet is just people pointing their readers to articles 

already posted elsewhere. 

Whatever you're doing, though, add your own value to it. Add your 

own expertise. Tell your readers why to care, how to respond, or 

just what you think. You can see that in every post on The Solace 

of Melody. It's got to be a little intimidating, posting a couple 

stanzas of the cleverest lyrics he can think of, and then trying to 

find something of his own to say that even comes close to 

measuring up. 

But, y'know, without that there would be no value to the blog at 

all. Without that, he'd have nothing more than another site listing 

song lyrics. Instead, every post starts with a topic he cares about, 

http://www.unstressedsyllables.com/
http://www.unstressedsyllables.com/
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FFUURRTTHHEERR  RREEAADDIINNGG  
Looking for more info 

on this chapter's topic? 

Problogger has 3 Steps 

to Help You Choose a 

Topic for an e-Book. 

JSBWebDesign 

promises big with 

Choosing a Best-Selling 

e-Book Topic. 

DoshDosh's 3-Step 

Method for Choosing 

the Right Blog Niche 

would work just as well 

for your e-Book topic. 

WriteToDone has Leo 

Zabuta (of Zen Habits) 

refuting the niche angle 

with How to Grow a 

Huge Readership. 

 

something powerful enough to move him, and follows through 

with his own thoughts. He's writing what he knows, and he's 

getting better and better at it with every post. 

That's your job, too. Find something you care about. Find 

something you can translate to your readers. Whether that's a 

technical process or ability, or a life-changing insight, your whole 

focus should be on making something you understand accessible to 

the people reading your e-Book. If  you can pick a topic that lets 

you do that, the rest will  come easily. 

Checklist: Topic Description 
Thinking of a topic you can write about is pretty easy. Picking a 

topic can be hard, though. It's easy to consider several 

possibilities, or maybe a general category, but that sort of 

thinking won't really help you move forward. 

Before you turn to Chapter Two, stop and choose an actual 

topic. Start with a title, and keep it under ten words. "How toé" 

or "Everything I Know abouté." 

Then follow that up with a one-paragraph description. This is 

prewriting, not sales copy (which we'll talk about in Chapter 

Two, actually). For now, you're just writing to you, 

brainstorming what you'd like to write about. 

I recommend choosing something you've discussed frequently 

on your blog. That way you can use some of that material as a 

foundation for your e-Book. That also makes it more likely that 

your topic is one you're familiar with, and one on which you've 

established your authority (at least to your regular readers). 

Don't try to capture your whole blog in the e-Book, though. 

Building a great e-Book is all about focus. Narrow your scope, 

choose one very specific thing to discuss, and then put it into 

words.  

When you're done, turn back to the Checklist and mark this one 

off. You're one step closer to your goal. 

 

http://www.problogger.net/archives/2009/12/12/3-steps-to-help-you-choose-a-topic-for-an-e-book/
http://www.problogger.net/archives/2009/12/12/3-steps-to-help-you-choose-a-topic-for-an-e-book/
http://www.problogger.net/archives/2009/12/12/3-steps-to-help-you-choose-a-topic-for-an-e-book/
http://www.jsbwebdesign.com/marketing/index.php/best-selling-ebook-topic/
http://www.jsbwebdesign.com/marketing/index.php/best-selling-ebook-topic/
http://www.doshdosh.com/how-to-choose-the-right-blog-niche-a-simple-three-step-method/
http://www.doshdosh.com/how-to-choose-the-right-blog-niche-a-simple-three-step-method/
http://www.doshdosh.com/how-to-choose-the-right-blog-niche-a-simple-three-step-method/
http://writetodone.com/2009/03/19/shattering-the-myth-of-blog-niches-how-to-grow-a-huge-readership/
http://writetodone.com/2009/03/19/shattering-the-myth-of-blog-niches-how-to-grow-a-huge-readership/
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My fantasy world, all 

full of elves and magic 

and dragons. So what? 

RREEWWOORRKKEEDD  SSEECCTTIIOONNSS  
Think you recognize this 

story? Read it anyway. 

The message has been 

reworked from the one 

on Unstressed Syllables. 

2. Describing Your Idea 
I talk a lot on my blog about the Technical 

Writing class I taught in 2009, but I've rarely said 

a word about the time I took that class, eight 

years earlier. One of the coolest parts of that class 

(both times) was the big bad Semester Project. 

Every student had to pick a topic early in the 

semester, prepare a proposal and a couple 

progress reports, defend the proposal before the 

professor, develop a major documentation 

product, and finally give a report to the class at 

the end of the semester.  

When I went through that course, I was waist-

deep in my second big rewrite of my second 

novel, and gearing up for my first serious bid for 

publication. So for my documentation product, I 

put together a formal market analysis and 

submission package for my novel. I spent the 

whole semester researching agents and editors, 

practicing query letters and refining my plot 

synopsis. It was one of the most useful projects I did in my entire 

college career. I enjoyed every moment of it, right up until the end. 

At the end, as I said, I had to do a presentation. Public speaking has 

never been my strong suit, but I kept telling myself, "On this topic, 

I'm an expert. I'm the expert. There's nothing to worry about." 

Then the time came for my presentation, and I stepped up to the 

front of the class ï a class filled almost entirely with Engineering 

and Business Majors. 

I put up my first slide ï a badass drawing of a growling dragon that 

I hoped to use as cover art ï and all it got was a blank stare. I said, 

"As my semester project, I prepared a promotional packet for my 

fantasy novel, Taming Fire. It's the story of an orphan boy who 

just wants to join the army, but ends up riding dragons and battling 

with some of the world's most powerful wizards...." 

This was before Harry Potter and the Lord of the Rings movies 

brought fantasy mainstream. It was before Napoleon Dynamite 
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shone a bright light on the miserable life of the truly excellent 

nerd. I met the eyes of everyone in the audience, as I'd been trained 

to do, and I saw bafflement and confusion. Somebody snickered.  

In that moment, I felt like such a little dork, talking to these 

engineers and businesspeople about my little fairytale. I had two 

more minutes of synopsis to give, though, before I was supposed to 

transition to the actual project ï my research, the documents I'd 

written, and what I'd learned. Two minutes of dragons and dwarves 

and elves and magic. 

Those were probably the longest, most painful two minutes of my 

life so far. It was brutal. 

Story Summaries 

There's an easy lesson to be made here about audience analysis, 

but I want to talk more specifically about story descriptions. The 

saddest part of that story is that I'd spent the whole semester 

studying synopses, refining my story description, reworking it in 

new formats, but even after all that work, it was my story 

description that brought me down. 

I could have come up with a description of the project that wouldn't 

have left me feeling so stupid in that crowd. I didn't, because I'd 

spent so long thinking about and writing to agents deeply entrenched 

in the fantasy genre. That's where the audience analysis comes in. It 

also points to another need most new writers overlook: your book 

needs a good description. In fact, it needs several. 

Why? Because people are going to ask. Even if  it's not for a class 

presentation, at some point someone's going to ask you to describe 

what your book is about. That can ï and should ï be a magical 

moment. That's an audience interested in this thing you've been 

working so hard on. If  you're not prepared, though, it can be almost 

as awkward as my presentation was. 

So start with that. Arm yourself against the circumstance. Figure 

out exactly how you would describe your book to someone who's 

not in your target market. Write it down. Aim for two or three 

pages, but if  it's shorter than that (or longer), that's fine. Whatever 

it is, though, make sure it accurately describes your project, and 
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that it does so in a way you would be comfortable sharing with a 

stranger. 

When you've done that, you've done the hard work. You've 

captured, in a handful of pages, what your product is. You're not 

relying on niche lingo or artificially easy comparisons to do the 

heavy lifting. You do still have some work to do, because (when it 

comes right down to it) that description is the least useful one 

you'll ever write. 

It's a fantastic starting point, though. 

The Many Types of Book Description 

The other types of book description all exist for very specific 

purposes. They include (and these are just my names for them): 

¶ The complete package (or chapter list) 

¶ The sales letter (which is usually two to five pages) 

¶ The sales page (one full  page) 

¶ The pitch (two to four paragraphs) 

¶ The tagline 

That's a lot of different descriptions, and even though they vary in 

length, it's usually not too easy to convert one into another. That's 

because, as I said, they serve different purposes. For all of them, I 

would start with your audience-neutral description you did first, 

and work from there. 

The Chapter List 

A chapter list is primarily useful as a prewriting or editing tool, 

although it doesn't hurt as additional marketing copy once you've 

got your sales page up. This exercise forces you to map out the 

actual structure of your book, down to the very building blocks, 

and then gives you an easy place to spot errors or weak points, to 

tinker and rearrange. 

To make a chapter list, start with a preliminary Table of Contents. 

Make up titles for each of your chapters (and volumes, if  you think 

you'll be organizing them that way). Arrange them in the proper, 

logical order, and then write one to two paragraphs describing 

what information you intend to cover in each chapter.  
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Iôm using "sales copy" 

as a reference to three of 

the different description 

types: 

¶ The Sales Letter 

¶ The Sales Page 

¶ The Pitch 

Developing each of 

these descriptions will 

force you to assess your 

product from your 

buyer's point of view. 

That perspective should 

help you focus on what 

you can do to help them, 

as you decide what to 

say, and how to say it. 

Does that sound a little daunting? It easily could, this early in the 

process. Still, we've started. You've got a topic, and it's one you're 

qualified to talk about, so I feel like it's safe to assume you can 

come up with a reasonable list of subtopics. 

You don't have to build your final Table of Contents now. In fact, 

I've got chapters waiting for you in Volume One and Volume Two 

that are dedicated to helping you decide what information to 

include and how to arrange it. 

I'm a big fan of working drafts, though. Come up with something, 

now, and revise it as you go. At the very least, you'll have a 

foundation to build the rest on. 

The Sales Letter 

Once you've got a rough chapter list ï an overview of the specific 

information you intend to provide as you discuss your topic ï 

you're ready to start working on real sales copy.  

The most detailed of these is the sales letter, a letter written 

directly to an imaginary reader. You start with an introduction, 

then launch into a detailed sales pitch, telling your reader ï an 

ideal customer plucked directly from your target market ï exactly 

what he or she will  find in your e-Book. Close with a call to action: 

Ask for the sale. Then follow up with all the links or contact 

information your customers might need. 

That's what it will  look like on your website, anyway. In most 

cases, the long-form sales letter is its own page ï a detailed pitch 

for the buyer who wants to know more. For your purposes, it's as 

much a prewriting tool as it is a conversion factor. Your job in the 

sales letter is to find a way to describe exactly what your book has 

to offer. Right nowéthat's probably not a lot. So far all you've got 

is a topic, and a couple paragraphs of brainstorming. 

By the time you're done, though, you'll have a product that distills 

all your expertise, all your wisdom, all your clever words into a 

single point of reference for anyone who cares. Focus on that goal, 

focus on the value you intend to provide to your readers, and then 

write it down. That will  give you a roadmap, a standard to compare 

your work against once it's done, and a destination to aim for all at 

the same time. 



 How to Build an e-Book (Part 1 ς Prewriting) 
 2. Describing Your Idea 

 9  
 
 Presented by Unstressed Syllables and the e-Book Challenge 

If you need some 

inspiration, visit the sites of 

some of your favorite 

bloggers and see how 

they've done it, then take a 

stab at making your own. 

Even better, it'll  get you a head start. Because when all of this is 

over, when your e-Book is done, you're going to have to do this 

anyway. Putting together sales copy is part of the process, so why 

not do it early, while you can gain multiple benefits from it? 

The Sales Page 

Shorter than a sales letter, the sales page is more of a summary. 

Maybe a highlight reel. As you start working on this exercise, 

imagine the main sales page you're going to have up on your blog, 

once the book is done. It'll  probably have a glossy image of your 

book's artfully-designed cover, maybe a handful of glowing 

testimonials. 

That's not all, though. It's also going to need a description. What is 

this book? What's in it? What sort of visitor would get the most 

from buying it? That's your sales copy. 

Make it six to ten paragraphs, fewer than 300 words, painting the 

best possible description of what your book will  be. Hit every 

highlight (refer back to your chapter list if  you need to), even if  

some of them only get a sentence or two. It's like a bulleted 

Feature List for your e-Book, glancing at the sort of information 

that your earlier descriptions provided in detail. 

The fun part, in all of this, is envisioning your finished product ï 

imagining all that work already finished, your e-Book not just 

written but polished and perfected.  

That's a good feeling, and I recommend indulging in the daydream. 

It will  give you the motivation to keep going, but it will  also help 

you keep focused, every step of the way, on making something 

worthy of those glowing testimonials. 

The Pitch 

Once you've got the sales pages done, you're nearly finished. The 

final two descriptions are much shorter, starting with the pitch. 

The pitch is a quick overview of what your book is, and what it has 

to offer. You're not aiming for an itemized feature list this time, 

though ï you're aiming for broad impression. In two to four 

paragraphs (no more than 100 words), describe your topic, convey 

your expertise, hint at the method you'll use to make it all clear. 
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FFUURRTTHHEERR  RREEAADDIINNGG  
Looking for more info 

on this chapter's topic? 

I've never heard of 

Mind-Like-Water 

either, but I found them 

through a quick Google 

search, and I thought 

their tips on Building a 

Great e-Book Sales 

Page were pretty solid. 

DrostDesigns offers 

some good tips, too, 

even if they couldn't 

keep track of their 

numbered lists. Check 

out How to Write an 

Effective Sales Letter. 

 

Most importantly, make it sound good. You've got ten seconds to 

sell your book idea, two to four paragraphs, so distill its perfect 

essence, breathe life into it, and find your perfect pitch. 

That's something you can use again and again, whether it's in 

conversations, comments on others' blogs, or emails to established 

bloggers looking for an affiliate arrangement or a guest posting 

spot. Get your pitch right, figure it out early, and half of the work 

of marketing your book is done. 

The Tagline 

That just leaves your one-liner. For works of fiction, a tagline is 

the one-sentence description you might see on a movie poster. 

Something like, 

"In a world overrun by flying fish, only a maniac 

paperboy stands a chance." 

It's worth coming up with a tagline for your e-Book, too. Find one 

sentence that conveys exactly what makes your book special. You 

can add it to a forum signature, or drop it in blog comments when 

the formal pitch would feel out of place. It's an aside, always ready 

when you spot an opportunity (or when someone asks, and you just 

don't have the time to give all the details). 

"It's a step-by-step guide to building an e-Book out 

of an established blog archive, with a Tech Writer's 

focus on composition and style." 

Checklist: Sales Pitch and Tagline 
You'll be writing all of these description types before you're 

done, but for now, let's start with the short ones. Go back to your 

topic description, and look at it from the reader's perspective. 

What will  you provide, to justify its price? 

Make the sales pitch first, two to four paragraphs, then distill it down 

to a tagline. When you're done with both, check your box on the 

Checklist and then move right on to Chapter Three. 

 

http://www.mind-like-water.com/marketing/sales_page.html
http://www.mind-like-water.com/marketing/sales_page.html
http://www.mind-like-water.com/marketing/sales_page.html
http://www.drostdesigns.com/how-to-write-an-effective-sales-letter-for-your-ebook/
http://www.drostdesigns.com/how-to-write-an-effective-sales-letter-for-your-ebook/
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RREEPPUURRPPOOSSEEDD  PPAAGGEESS  
Do you recognize this 

story? It's no surprise if 

you do. This chapter's 

message can be found on 

Unstressed Syllables. 

 

Never stop learning. 

3. Doing Your Research 
I've got a few good stories from high 

school, most of which don't make me look 

like a really great student. I've been 

repeating one in particular lately that's all 

about skipping classes (lots of classes) and 

claiming with certainty that, as a writer, I 

didn't need school. 

I was wrong ï that's the punchline of that 

particular story ï but the impression that 

story gives is wrong, too. I always 

excelled in school. I have a knack for tests 

and (as you'll come to know) a deep 

appreciation for the essay form. 

I also love learning. Always have. I just 

got tremendously bored whenever I was 

stuck sitting in classes not learning. 

Those were mostly just the General Ed 

classes, though. I loved my language 

classes (English, French, Latin, Spanish, 

Biblical Greek, and Russian, in that 

order), and of course I always showed up 

for creative writing, but when it came to 

learning, nothing ever beat A. P. 

My high school offered a ton of Advanced Placement courses ï 

high school classes that could count for college credit, if  you 

learned enough to pass the final exam. Of course, the lion's share 

of the A. P. classes were sciences and maths, and I didn't want to 

work that hard on something I wouldn't be pursuing. 

The ones that appealed to me were English Lit. and U. S. History. 

Mr. Davis taught English, and Mrs. Davis taught History. Husband 

and wife, and they taught those two classes with a powerful 

synergy. 

Their whole focus was to teach us how to ace A. P. tests. Don't 

mistake that for any kind of shortcut, though. From day one they 

flooded us with information, and then required us to demonstrate a 



 How to Build an e-Book (Part 1 ς Prewriting) 
 3. / Doing Your Research 

 12  
 
 Presented by Unstressed Syllables and the e-Book Challenge 

total understanding of all of it. Every class period felt like an A. P. 

Exam. It was brutal, but when the actual exam rolled around, it felt 

old hat. 

I worked harder in those two classes than in any other class I've ever 

taken. I learned more, too ï not just facts and theories, but life skills. 

I showed up, I paid attention, and even if  it was only for fifty  

minutes at a time, I sure looked like a really great student in there. 

Learning the Rules 

One of the hardest parts of those A. P. tests is the essay portion. 

The testmakers provide you with a topic ï a question that forces 

you to take a stance ï and then a big packet of information ï 

articles and news clips and book excerpts like you might have 

found with some really dedicated research. 

Then your job is to write an essay answering the question and 

using the research packet as supporting evidence. On first glance it 

seems easy, because they give you all the information you need to 

answer the question! 

The problem is that the testmakers, when they're building the 

information packet, work aggressively to trick you. So some of the 

information in the packet is relevant, and some isn't. Much of it is 

contradictory, too, but often in ways that aren't obvious at all. 

Many, many students have failed those essay tests by building their 

essays on two really compelling articles, getting halfway done, and 

only then discovering that their thesis makes no sense because of 

the implications of the two articles they used. 

That might sound cruel (and we certainly thought it was when Mr. 

Davis first explained it to us). It's actually an ingenious 

representation of real life, though. The information we have access 

to is complicated, and it can absolutely be deceptive. 

Learning to master those tests taught us early on to look for the 

hidden bias, to figure out what this selection of facts implies about 

the truth from which those facts were selected. We learned how to 

evaluate the significance of a given piece of material, and how to 

establish an effective connection between an important but poorly-

worded bit of information and whatever thesis we were defending. 
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Taking a Stand 

Those are all important research and writing skills, but the final 

exam was going to be timed, so as we got further into the semester, 

both professors started insisting that we practice going through the 

process faster and faster and faster. Eventually, it became quite 

clear that good research principles take too much time. There was 

no way to evaluate all of the evidence, figure out the right thing to 

say, and then craft a decent document in the time we were given. 

Does that sound familiar to you? It's what the rest of the world 

calls a "deadline." Whether you're writing blog posts or 

whitepapers or maintenance handbooks, there's just too much 

information available for us to ever hope to find, understand, and 

synthesize every single bit of relevant info. It's a beautiful 

sentiment, but it doesn't work in the real world. 

My A. P. teachers understood that, too, and it's the most valuable 

lesson they ever taught me. They let us all try it our way, banging 

our heads against the time limits again and again and always 

ending up with something unsatisfactory. Then, about halfway 

through the class, they taught us the trick. 

Take a stand. 

That's it. Easiest thing in the world. Stop relying on all that easily-

available information, and take a risk. Pick a side ï the questions 

always required it anyway ï figure out exactly what you want to 

say, and then start looking at the available information. 

We practiced that for weeks. Every class period we'd get a 

question, and an info packet, but we were required to outline an 

entire five-paragraph essay before we were allowed to open the 

envelope. It was definitely a little bit daunting, wondering if  I 

really understood the question, wondering if  my opinion would 

sound stupid (or unsupportable) once I found out all the facts. 

Defending Your Position 

And you know what? Sometimes it did. Sometimes I had to trash 

2/3 of my outline once I was confronted with the truth. Sometimes 

I just added a "not" to every claim I'd planned to make. It didn't 

matter, though. Even with those necessary adjustments, I was able 

to finish in time. 












































































































































































